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Iwould like to start this issue with our innovations. This 
season, Preciosa is extending several of our core product 
ranges that together add more than one hundred and fifty 
new items to our portfolio. 

Considering recent changes on the business-to-business side 
of the components market, this series of range extensions is one of 
many steps Preciosa is taking to fill the role of the world’s leading 
supplier of responsibly produced, European crystals. While this 
opportunity is welcomed, scaling up production to the level we 
eventually hope to achieve and maintain is a formidable task, and 
one that we simply cannot accomplish overnight. 

At the same time as we heavily invest into the optimization of 
our production process, we are simultaneously looking for ways 
to cut down on waste and carbon emissions, all while maintaining 
the integrity of our products. This can be quite the balancing act. 
I, however, can promise you this: we will never compromise on 
quality, even if it means longer delivery times. Our location, our 
region, our people are what define Preciosa and are truly the secret 
ingredients to the high-quality crystals the world has come to 
know and appreciate. We will never take our production out of the 
region, let alone out of the country. And that means complying 
with some of the strictest environmental and workplace legislation 
in the world, which takes a lot of patience and care.

When it comes to hiring more people, it must be said that these 
are not cookie-cutter roles we are looking to fill. Our workers are 
highly skilled. Many hold degrees in engineering, chemistry and 
glassmaking. It can take months, even years to master a single 
step in our production process. You might also be surprised to 
learn how many of our office employees have likewise studied 
glassmaking at one time or another. Glassmaking is in our blood. 
It’s a way of life for us, and for many generations of families from 
North Bohemia. 

To give you an idea of just how in-depth some of our 
procedures are, in this issue we take you behind the scenes to 
our quality control department, where you can learn about the 
rigorous testing every new product must undergo. We also invite 
you to read about our annual Master of Crystal design challenge 
for students, which in 2021 was hosted by Preciosa’s Components 
division in partnership with Mercedes-Benz Prague Fashion Week. 
In these pages you will also find interviews with Giuliano Calza of 
GCDS and one of the UK’s leading celebrity manicurists, Michelle 
Humphrey. And, of course, you will find our SS 2023 innovations. 
We hope you enjoy them.

Sincerely,

Jan Štiller 
Sales & Marketing Director
Preciosa Components
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1 |  Channel MAXIMA in Sew-On Cup 2L / ss29 / Topaz 
2 |  Channel MAXIMA / ss47 / Sapphire
3 |  Navette MAXIMA / 10x5mm / Light Sapphire
4 |  Baguette MAXIMA / 5x2.5mm / Light Siam
5 |  Square MAXIMA in Jewelry Cup / 8x8mm / Light Sapphire
6 |  Navette MAXIMA in Sew-On Cup / 15x7mm / Crystal Nightfal l
7 |  Baguette MAXIMA in Jewelry Cup / 7x3mm / Crystal Nightfal l
8 |  Navette MAXIMA / 8x4mm / Crystal Golden Honey
9 |  Channel MAXIMA in Sew-On Cup 2L / ss29 / Siam

SS 2023 Trend Forecast

Neochromatic
Mix and match stand-out 
shapes in contrasting colors 
to elevate sleek,  solution-
driven texti le constructions.  

New Items

Range Extensions  |  Round Stones, Fancy Stones

                                  1                                                                                     2                                                         3  
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                                  7                                                                                8                                                           9     



 10             11      

1 |  Square MAXIMA in Sew-On Cup / 8x8mm / Chrysol ite
2 |  Chaton Rose MAXIMA / ss7 / ss9 / Light Sapphire Opal
3 |  Chaton Rose MAXIMA / ss9 / Chrysol ite Opal
4 |  Chaton Rose MAXIMA / ss9 / Rose Opal
5 |  Navette MAXIMA / 15x7mm /Jonquil
6 |  Chaton Rose MAXIMA / ss5 / ss7 / ss9 / Light Gold Quartz
7 |  Baguette MAXIMA / 5x2mm / Jonquil
8 |  Rondelle Bead / 6mm / Carribean Sea
9 |  Chaton Rose MAXIMA / ss9 / Smoked Sapphire

SS 2023 Trend Forecast

Ethereal 
Elegance
P a s t e l s  a r e  p o w e r f u l 
embell ishment when paired 
with relaxed si lhouettes and 
organic texti les.

New Items

Range Extensions  |  Fancy Stones, Flatback Stones, Beads

                                 1                                                                                     2                                                         3          

                                  4                                                                                   5                                                          6 

                                  7                                                                                8                                                           9     
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1 |  Baguette MAXIMA / 5x2.5mm / Light Rose
2 |  Navette MAXIMA / 10x5mm / Violet
3 |  Chaton Rose MAXIMA / ss9 / Padparadscha
4 |  Rondelle Bead / 4mm / Limecicle
5 |  Channel MAXIMA / ss47 / Emerald
6 |  Square MAXIMA in Sew-On Cup / 8x8mm / Fuchsia
7 |  Square MAXIMA / 6x6mm / Tanzanite
8 |  Rondelle Bead / 6mm / Limecicle
9 |  Chaton Rose MAXIMA / ss7 / ss9 / Amethyst Opal

SS 2023 Trend Forecast

Manic Nostalgia
H y p e r - s a t u r a t e d  j e w e l 
tones and especial ly beads 
ignite a col lective nostalgia 
for the 90's.

New Items

Range Extensions  |  Round Stones, Fancy Stones, Flatback Stones, Beads

                                  1                                                                                     2                                                         3  

                                  4                                                                                   5                                                          6 

                                  7                                                                                8                                                           9     



Like a mag nif ic ent hothouse in ful l  bloom, thi s 
s ea s on’s  innovat ion s are the shining re sult  of 
i m a g i n a t i o n  a n d  f i n e s s e.  A n  exo t i c  b o u q u e t             
of new size, shape and color combinations springs 
to life with several range extensions that add more 
than one hundred and f ifty  item s to P reciosa’s 
ever-growing portfolio.

Photographed by Aneta Z imová and Petr Karšulín



 16             17Skirt (previous page), Shift Dress Zuzana Kubíčková

Rou nd
an d Fan cy
Ston es

Range 
Extensions

Rou nd
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Shift Dress Zuzana Kubíčková, Handbag Andrea Vytlačilová for Preciosa

Shirtdress Tereza Rosalie Kladošová

GARDEN 
PARTY

The more 
the merrier. 

Pi le on the 
embell ishment 

and lean way in 
to larger sizes.
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Baguette MAXIMA
Additional Colors and Coating

Sizes 5x2mm and 5x2.5mm now come in seven 
a d d i t i o n a l  c o l o r s .  N i g ht fa l l  c o a t i n g  i s  n ow 
available for al l  sizes except 3x1mm.

Square MAXIMA
Additional Colors and Coating
            
Sizes 5x5, 6x6 and 8x8mm now come in additional 
colors and Crystal Nightfal l .

Navette MAXIMA
Additional Colors and Coatings

Sizes 8x4,  10x5 a nd 15x7mm now come i n 
additional colors and Crystal Golden Honey and 
Crystal Nightfal l .

53 new items 
 added to the portfolio

Fancy Stones
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HOMEGROWN 
HEIRLOOMS

Experiment with 
fancy shapes 
to create ful l-
on florals.



Channel MAXIMA
Additional Colors and NEW! Larger Size

Size ss29 now comes in ten additional colors, 
and new size ss47 comes in sixteen colors.

26 new items 
added to the portfolio

Round Stones



 26             27Dress  Eduard Ganoczy

Flatback 
Ston es

Range 
Extension
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NATURAL 
INSTINCT

Go for haute 
boho or desert 
chic with pastel 
opal detai ls.
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No-Hotfix 
Chaton Rose MAXIMA
Additional Colors for Small  Sizes

Size ss5 now comes in six additional colors.
S i ze s  s s 7  a n d  s s 9  n ow  c o m e  i n  e i g ht 
additional colors.

44 new items 
added to the portfolio

Flatback Stones
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Beads
Range 
Extension
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POWER PLANT

Think acid tones 
and beaded 
embell ishment 
for a grown-up 
version of peek 
90's-kid style.

Necklace Suhaa Schmitz for Preciosa
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Trousers Zuzana Kubíčková, Tote Suhaa Schmitz for Preciosa
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Trousers Valerie Jurčíková
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Rondelle Beads
New Colors for Al l  Sizes

Caribbean Sea (AB) and Limecicle (AB) are 
now available for all sizes of Rondelle Beads.

38 new items          
 aded to the portfolio

Beads
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“Our tests have been engineered to address the 
concerns and requests of some of the world’s most 
reputable manufacturers of wearable goods,” explains 
quality expert, Petra Patková. “Brands—especially those 
of international recognition who pride themselves on 
quality—need to know that our crystals not only look 
beautiful but won’t fade or fall off after only a couple of 
wears or washes.” 

Together with her team, Petra designs and runs all 
kinds of stress tests and quality control assessments 
of Preciosa’s assortment of more than 25,000 crystal 
components. A proactive solution to anticipating 
any unforeseen defects, many tests are conducted as                   
a prerequisite to being sold. That is, every product must 
live up to Preciosa’s own strict standards of durability 
before it can be officially added to the portfolio.

For example, all components must undergo a basic 
change-in-temperature test whereby stones are placed 
in a special climate-controlled chamber and exposed 

to rapid temperature changes ranging from –40ºC to 
100ºC with varying degrees of humidity. The stones must 
remain in the chamber for six days without sustaining any 
damage. If even the slightest sign of corrosion is detected 
on even a single sample, it means more work needs to be 
done to ensure the stability of that product variant.

A rigorous sweat test is also universally undergone. 
Especially relevant for producers of activewear, this 
procedure is designed to test the resistance of the foiling 
on the underside of the stone to human sweat. Owing 
to its natural salt content, human sweat is corrosive; and 
prolonged contact can cause the foiling to peel away from 
the actual crystal. To ensure this does not happen, Preciosa 
stones must spend a demanding 24 hours atop     a special 
sponge soaked in synthetic sweat in a temperature-
controlled chamber of 40ºC.

Just as demanding is Preciosa’s 72-hour ultraviolet 
radiation test. “This is how we test the stability of colors 
and coatings,” explains Petra. “We remove one-third of the 

sample size every 24 hours and compare all 
three groups at the end of the trial period; 
to pass the test, the stones must still appear 
identical with absolutely no detectable 
fading or change in color between them.”

"Every day 
our team 
tries to 
find new 
ways to 
destroy 
our 
products."

In addition to chemical tests, 
Preciosa crystals must also undergo                                                          
a series of mechanical tests conducted 
both by machines and people. Among 
the most challenging is the drop test. In 
this procedure, the stones are dropped 
onto a special machine to determine the 
maximum height from which they can fall 
before sustaining any visible damage like 
scratches or indentations. 

Adhesion tests are also important, 
especially when it comes to determining the 
resilience of Preciosa’s optional hotfix layer. 
Among these tests are a ten-cycle machine 
wash and drying test and one in which                 
a specialized machine continuously tries to 
tear off components hotfixed to different 
fabrics. “These tests are also useful to 
monitor how the stones withstand regular 
wear and tear,” adds Petra. 

Every test mentioned here is part of 
a larger curriculum of quality assurance 
that is constantly being revised and made 
more stringent. “Failing a hard test is more 
valuable than passing an easy one because it 
leads to improvement,” says Marek Kinazs, 
quality director of Preciosa Components. 
“It’s kind of funny when you think about it; 
every day our team tries to find new ways to 
destroy our products with the sole purpose 
of making them better.”

From extreme heat to high-speed spin cycles, Preciosa 
crystals undergo some seriously demanding stress 
tests. Every painstaking trial is meticulously 
conducted and recorded for one reason only: to test 
the limits of what our crystals can endure. 
Which, (spoiler alert!) is a lot.

where 
the magic 
happens

Push It to 
the Limit
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Kenyan-born, Rwanda-based jewelry 
maker Suhaa Schmitz’s designs cross 
cultural boundaries.

What began as a hobby during her fi rst pregnancy in 2007 has led to a full-blown life’s 
mission. Having lived in various countries and continents throughout her life, Suhaa 
Schmitz—whose work is showcased throughout Preciosa’s SS 2023 innovations 
campaign—plans to connect African jewelry with the international market.

“The phrase ‘African jewelry’ should not scare anyone into thinking that we are just 
beads and tribal designs; more than that, we are also a modern, bold blend of cultures 
from many countries of the world,” she says. “My brand is inspired by high fashion and 
even minimalism.”

While it remains diffi  cult to source 
Rwandan materials, Suhaa endeavors 
to use as many locally and African-
made fabrics, metals and beads as 
possible, including her favorite hand 
painted Kazuri beads from her native 
Kenya made by a cooperative of single 
mothers. Her unique aesthetic is one 
that blends these traditional materials 
with international jewelry staples like 
Miyuki pearls from Japan and Preciosa 
crystals from the Czech Republic.

“Most of my clientele are middle- and 
high-class Rwandans who don’t want to 
wear the same thing as everyone else,” 
explains Suhaa. “Each piece is a unique 
balancing act between the traditional 
African style, which is loud and confi dent, 
and more modern, delicate femininity; 
I try to give each component its own 
space to breathe and to speak for itself.”

       49

high-class Rwandans who don’t want to 
wear the same thing as everyone else,” 
explains Suhaa. “Each piece is a unique 
balancing act between the traditional 
African style, which is loud and confi dent, 
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“I try to 
give each 
component 
its own 
space to 
breathe and 
to speak for 
itself.”

D e s i g n e r 
S p o t l i g h t

S u h a a 
Schmitz

Photo c/o Suhaa Schmitz
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Water has for centuries been the most 
important resource for the glass 
production industry. North Bohemia’s 

ready supply was an important prerequisite for 
the foundation and evolution of glassmaking 
throughout the region, which dates all the way back 
to the sixteenth century. This vital resource is used 
at almost every stage of the production process, 
including the beginning preparatory phase  as well 
as the final polishing process during which a steady 
stream is employed to cool down the machinery.

The recirculation of this cooling and 
wastewater is paramount to the Group’s overall 
sustainability strategy: approximately 70% of 
water used in production is filtered and returned 
directly to the cycle. Preciosa also proactively 
invests in the technological advancement and 
upkeep of our water treatment facilities that not 
only replenish groundwater and surface water used 
in our production, but also supply drinking water 

to the surrounding communities. As one of the 
region’s largest employers, Preciosa is committed 
to working alongside the local government to 
improve the quality of water, and of life, for those 
who live, work and play in and around our factories.

Our production site in Minkovice, for example, 
has its own drinking water treatment facility, while 
Preciosa’s treatment plant in Prysk also supplies 
the drinking water for the village’s inhabitants. At 
the time of publication, a new recycling circuit 
is being installed at Preciosa’s Desná site, which 
houses our seed bead production, that re-cools the 
cooling water thereby reducing the consumption 
of groundwater at this plant by 30%. Together, 
these individual efforts have resulted in 50% less 
water consumption by Preciosa Components over 
the last decade.

2002                                                                                                                                                                                           2020  
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ABSTRACTED 
AND DISCHARGED WATER
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“
Approximately 70% of 

water used in production 
is filtered and returned 
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SHINE
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SIBLY



 52              53      

With close to 100,000 Instagram followers, 
a roster of celebrity clients that is so 
A-list it requires only first names like 

Adele, Dua and Katy, and an impressive portfolio of 
editorial cover shoots, celebrity manicurist Michelle 
Humphrey is (forgive the pun) totally nailing it. We 
caught up with Michelle right before the holidays for 
some industry insight and to find out what she thinks 
will be the toast of nail salons everywhere in 2022.

Preciosa: You created the nail tips for our 
Crystal Neons launch last summer. What was your 
favorite part about working with the new effects? 
What inspired the designs?

Michelle Humphrey: I absolutely love the new 
neon range of crystals! The colors are eye catching 
and exciting! I felt like the neon really popped well 
against a black nail, which I think worked out well for 
the way the images were shot.

Preciosa: The nail art industry has gotten 
extremely competitive over the last decade. Can 

Lo n d o n - b a s e d  c e l e b r i t y 
manicurist Michelle Humphrey 
shares her predictions for nail art 
trends that will take over in 2022. 
And at the top of the list? Bling.

you talk about why you think that is, and what it’s 
like being one of the industry leaders? How has social 
media—particularly Instagram and now TikTok—
affected the industry? Do you think it’s easier to 
become successful or harder than when you began?

MH: I’ve been doing nails for a long time 
now (almost 20 years), and when I started out it 
was more about word of mouth and personal 
recommendations. Social media has made it easy 
to find something you want or need online. Platforms 
like Instagram and TikTok are so great for people to 
showcase their services and work. There’s also a huge 
library of easily accessible tutorials online. Products 
have evolved and nail technology is constantly 
changing and improving, which makes working as 
a nail technician much easier. The market of good, 
even great nail technicians has definitely become 
more saturated with improvements in products and 
their broader distribution; there are more nail polish 
brands than ever to choose from.

Preciosa: What are the most asked-for designs? 

TOTALLY 
NAILING
IT

MH: Chrome nails are super popular. The most 
requested crystals are Crystal (color) and Crystal with 
AB coating. Sizing is generally small to fit on the nail.

Preciosa: Crystals produced in Europe come 
with a higher price tag than stones produced 
elsewhere and/or of lesser quality. One might 
think frequenters of nail salons would settle 
for a cheaper option since manicures last  
a month at most, yet we find the opposite is true. The 
nail industry is surprisingly preoccupied with quality. 
Why do you think that is? Can you, as a technician, 
tell the difference when working with Preciosa 
crystals rather than with lesser quality stones? 

MH: One-hundred percent! You can absolutely 
tell the difference in quality. Preciosa crystals work 
much better. Cheaper crystals often don’t last the 
duration of a manicure. Some clients go every two to 
three weeks and what I find happens to the cheaper 
ones is that the crystal comes away from the foil 
backing underneath. 

I n t e r v i e w

All photos c/o Michelle Humphrey
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THE  FORECAST 
ACCORDING  
TO  MICHELLE

1. BLING EMBELLISHMENT

Hopefully parties and festive occasions 
will be in the cards this year, and a little 
bit of bling is an easy way to spice up any 
manicure. It’s also a trend with which you 
can go as maximalist or as minimalist  
as you like. Cuffs are cute, and so are 
single crystals placed in the same spot on 
each nail. Several of my clients regularly 
opt for crystal manicures; they’re quite 
popular even now. My technique is to 
apply crystals with a small dot of nail glue 
and then carefully surround the stone with 
topcoat to secure it. My go-to topcoat 
is Essie Gel Couture for the ultimate 
shine with zero shrinkage and my go-to 
sparkles are always crystals by Preciosa.

2. DARK SIDE

During colder months, nothing beats 
a chic dark mani, like the one I did for 
Adele in her Easy On Me video. It’s simple, 
timeless and works on every nail length 
and shape; even the shortest of nails look 
good dark! Think deep Cabernet, dark 
grape, rouge noir or even navy and dark 
greens if you want to step away from the 
more obvious.

3. 3D

As nail technology continues to evolve, 
I think we will begin to see a lot more 3D 
manicures. To achieve this effect, your nail 
professional creates a 3D design using 
builder gel on the nail—this can be used to 
accentuate a design underneath—think 
swirls or geometric motifs. The final look 
is super cool and very popular in Korea 
and Japan right now. 

4. Y2K

The French manicure made an epic 
comeback in 2021 and is here to stay, 
alongside its sibling, the American 
mani. Think a softer more natural white 
tip. Other 2000’s trends include square 
shaped nails (yes, square is back  
and very cool again), flicks and dots, tribal 
tattoo style designs and iridescent base 
colors. Incorporate any of these onto  
a French nail and you’ve basically bossed 
The Simple Life assignment.

5. BLOOMING GEL

Blooming gel is something quite niche, 
and such an amazing product. Essentially 
it helps to diffuse gel polish on the nail, but 

it creates a barrier so the design doesn’t 
merge or bleed. You can create some 
really interesting and cool designs using it, 
like Dua Lipa’s snake tips mani. If you don’t 
wear gel manicures you can still recreate 
a similar effect by dotting colors into a 
wet clear base. You have to work quickly 
though because the polish needs to be 
super wet. For a better understanding of 
what I mean by this trend, simply search 
for “blooming gel nails” on Instagram. 

Preciosa: Do you have a favorite ever manicure?

MH: I love anything bright. However sometimes 
less is more and something simple can work really well. 
I feel like chrome French manicures are becoming                
a bit of my signature look.  

Preciosa: What is the next frontier in nail art?

MH: Light reflective. How can I describe this? 
Think of a cat crossing the road at night; how his eyes 
flash when he turns to look at the car’s headlights. 
Light reflective glitter does exactly the same thing. 
Under natural light, the nails have a nice, subtle 
sparkle, but when a flash of light hits them, they glow! 
Light reflective nails look great as an entire design or          
a feature like as part of a French manicure or an ombre. 
They are also really fun for a pedicure. 

Preciosa: You have a long list of celebrity clientele. 
Do you have a favorite celebrity nail moment?

MH: I really love the Kawaii-inspired nails I did for 
Dua Lipa for her album, Future Nostalgia.
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     In search 
          of the                        
                      next 
     Master        
         of   Crystal

Established in 2008, Preciosa’s 
annual Master of Crystal challenge 
for students of fashion, design and 

technology is hosted every year by one 
of four of the Group’s divisions. In 2021, 
Preciosa Components partnered with 
Mercedes-Benz Prague Fashion Week, where 
eight aspiring fashion designers selected 
from more than 100 applicants showcased 
their talent for crystal embellishment before                                               
a panel of judges in hopes of becoming the 
next “master of crystal,” which includes                                          
a cash prize and mentorship package.

“The competition is a really important 
and much-loved initiative, especially since 
Bohemian crystal and glassmaking are 
a point of national pride; for Czech and 
Slovak designers especially, the chance to 
work with Preciosa crystals feels extremely 
personal,” explained panelist Miro Sabo, 
fashion designer and jewelry and accessories 
editor for Vogue Czechoslovakia. “It’s an 
honor to help Preciosa give a platform to 
the next generation of regional talent, who 
so appreciate the exposure and networking 
opportunities.”

Zuzana Ľos-Božiková, a 22 year-
old fashion design student at Slovakia’s 
prestigious Academy of Fine Arts and Design 
in Bratislava, took home last year’s title with 
her intelligent use of crystal and exquisite 
craftsmanship. Entitled “The Origin of Trans-

The 2021 edition of 
Preciosa’s annual 
design competition 
was the unexpected 
toast of Prague 
Fashion Week 



 58             59      

formation,” the designer expressed through 
her collection the incredible power of 
crystals to transform any look from                                                   
a casual piece into a sparkling showstopper. 
The standout look was undoubtedly a scarlet 
red toile dress styled monochromatically 
under a corset made entirely of Preciosa 
Rondelle beads in Light Siam.

“I chose to work mainly with hotfix 
chaton roses and beads, which I strung on 
elastic to create layers. The hotfix stones 
were applied one by one, so it took some 
time, but the final look was absolutely worth 
it!” said Zuzana. “I wanted the crystals to 
remain practically invisible until the moment 
the light touched them; then, all at once, each 
shining stone becomes a tiny breath of life.”

Other finalists’ collections explored               
a similar theme of “duality” with thousands 
of sparkling Preciosa flatbacks, sew-on 
stones and nacre pearls.

The 2022 edition of Master of Crystal will 
be hosted by Preciosa’s Lighting division.

"I wanted the crystals 
to remain practically 
invisible until all at 
once, each shining 
stone becomes a tiny 
breath of life."

Photos by Jan Dolejší and Petr Vágner, Mercedes-Benz Prague Fashion Week
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The 
Next 
Generation 
of 
"Made 
in
Italy"

Whether it’s 
crystal-covered 
cardigans or 
Cupchain-clad 
thongs, GCDS 
creative director, 
Giuliano Calza, 
believes sparkle 
(in any form) is 
good for the soul.

At the ripe young age of 33, Giuliano 
Calza is at the center of one of the 
industry’s most recent and definitive 
success stories, which also happens 
to be a family-run business (Giuliano’s 
brother, Giordano, is the chief executive). 
Currently retailing at more than 400 
locations worldwide and with a growing 
multinational cult-like following, GCDS 
is giving new meaning to “Made in Italy.”

Which is to say that everything 
Giuliano creates, from his oversized 
cardigans to his capsule collaborations, is 
in fact produced in Italy. A cornerstone of 
the brand, GCDS is carving out a path for 
luxury streetwear that emphasizes high 
quality as much as aesthetic. Giuliano, 
who admittedly loves all things that 
sparkle, spoke to Preciosa following the 
debut of his most recent collection about 
the role embellishment plays in his work.

Giuliano Calza by German Larkin. All photos c/o GCDS

I n t e r v i e w
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and/or of lesser quality. Is there a place for higher price tags in 
ready to wear if they are attached to higher quality garments?

GC: I believe so! My generation and the next are much 
more interested in transparency and overall quality. They 
educate themselves and care about the ethics of the brands they 
buy from. More expensive materials, like crystals, are not just for 
couture anymore. They belong everywhere, from water bottles 
to men’s knitwear. High quality materials just make a garment 
more precious, and it’s becoming easier to see and feel the 
difference.

Preciosa: Everything GCDS produces is famously made in 
Italy. How does this pledge affect how you select your suppliers?

GC: I built this brand from nothing, and the more it grows 
the more I want to ensure that it remains sustainable and ethical. 
As you said, we produce everything in Italy and when it comes 
to our suppliers, I want to know everything. Where are they 
located? What are their production practices? What materials do 
they use? How do they treat their employees? Everything. I want 
to make sure the companies I work with are compatible with 
my ideals and in line with “made in Italy,” which is essentially                            
a stamp of quality.

Preciosa: What do you appreciate most about working 
with Preciosa crystals?

GC: I absolutely do not want to find myself producing 
something unethical, or in a situation where we are investing                   
a lot into environmental responsibility and then find out that the 
embellishment, which is supposed to be the most precious part, 
is the least precious of all. I want to make the difference for my 
generation by fighting to make ideals a reality. I feel that Preciosa 
is investing in the same thing. 

Preciosa: And last but not least, do you have a favorite 
Preciosa shape or color? 

GC: I love Siam-colored stones. I don’t know why, but 
something resonates inside me every time I see that deep red. 
I think my mom had a ring with a ruby of a similar shade, or 
maybe it was Dracula. Anyway, I use them in every collection, 
especially with Fuchsia.

Preciosa: One thing that fans have come to expect 
from you, Giuliano, is high impact. Yet your designs are also 
extremely wearable, and your use of embellishment always feels 
purposeful. How do Preciosa crystals enhance GCDS’ brand 
DNA? 

Giuliano Calza: GCDS has a very irreverent fanbase. 
They want to feel special all the time, even while partaking 
in day-to-day activities. But that does not mean everything 
needs to be completely over the top all the time. I like to use 
crystals in unexpected ways, like filling the negative space 
on a cardigan—which we did for the last collection—so that 
it feels like a moving painting ready to be worn. Crystals also 
compliment my Y2K nostalgia. 

Preciosa: For the brand’s SS 2022 “Island Appropriate” 
collection, you worked a lot with crystals on knitwear. What are 
your favorite materials to embellish?

GC: Yes, the crystals blend flawlessly with knitwear, 
creating an incredible garment both in real life and in photos. 
We once covered a black sweater in black Preciosa crystals – it 
felt like a deep black ocean. I will never forget that piece. I also 
really enjoy working with crystals on denim.

Preciosa: Hyper embellishment is very popular at the 
moment, especially with Gen-Z consumers. Why do you think 
that is? Do you see it as a passing trend or an aesthetic choice 
that is here to stay?

GC: Personally, I love everything that shines. I think 
sparkle is so powerful – I truly believe in the power of the light 
reflected in each stone. It’s good for the soul. Maximalism is not 
leaving anytime soon.

Preciosa: It’s no secret that Bohemian crystals made in 
Europe come with a higher price tag for the producer—and 
ultimately the end consumer—than stones produced elsewhere 

"Expensive 
materials, 
like crystals, 
are not just 
for couture 
anymore."

"I truly believe 
in the power 
of the light 
reflected in 
each stone. It's 
good for the 
soul.""



For his return to the real-life catwalk, Christian 
Cowan instructed his models to interact with 
the audience as they sashayed down the runway 
in his usual heady cocktail of crystal covered 
confections. SS 2022 reimagined some of the 
designer’s greatest hits, such as his signature 
crystallized checkerboard and a custom bandana 
print Preciosa crystal transfer.

Christian Cowan
New York Fashion Week The Blonds  

New York Fashion Week

The Blonds brought their SS 2022 “Cosmic 
Cabaret” collection to life with hundreds 
of thousands of Preciosa crystals. Held 
at The Times Square Edition hotel, this 
season’s sci-fi soirée featured two hand-
embellished silk suits, one with 70,000 
chaton roses in Capri Gold and the other 
with 47,000 in mesmerizing Volcano.CR
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Photos by Andreas Hofweber c/o The Blonds

Photos c/o Christian Cowan



GCDS
Milan Fashion Week
From sun-bleached denim to six-inch Preciosa 
embellished platform heels, GCDS’ SS 2022 
“Island Appropriate” fantasy had it all. The 
collection, which debuted through livestream 
during Milan Fashion Week, shone bright with 
iconic Preciosa Cupchain and dozens of custom 
Preciosa Crystal Transfers.CR
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Photos c/o Windowsen

Windowsen
Shanghai Fashion Week

“Who is the real monster?” asks designer 
Sensen Lii, whose sophomore collection 
for his label Windowsen explores the 
power dynamic between AI and humans. 
The 50-piece collection, entitled “Monster 
Heart,” featured more than a dozen looks 
composed of Preciosa crystal-encrusted 
chainmail.

Photos c/o GCDS



Reigning king of Czech streetwear Jan 
Černý introduced his latest (and heavily 
crystallized) collection at his new studio 
in Prague’s industrial-turned-happening 
Holešovice district. In addition to his 
signature bleach prints, the collection 
unveiled a new pattern made from 
his custom Jan Černý x Prestige 
sneaker footprint and saw his first ever 
womenswear pieces.

Jan Černý
Off calendar, Prague
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Zuzana
Kubíčková

Mercedes-Benz 
Prague Fashion Week

Prague fashion darling Zuzana Kubíčková 
took to the streets of the Czech capital 
to debut her 2021 couture collection. 
Consisting exclusively of evening 
gowns, the highly praised collection also 
showcased the designer’s first ever tiaras, 
which were co-created with Preciosa’s in-
house creative team and hand-embellished 

with thousands of delicate crystals.

Photos by Arthur KoffPhotos by Kuba Zeman 



 70             71        71

Stand out from the competition by communicating that your designs contain only 
the highest quality Bohemian crystals. When you become a Preciosa ingredient 
branding partner you instantly associate your brand with one of the oldest and 
most prestigious glassmaking companies in the world. 

The seals we provide to our ingredient branding partners serve as a certifi cate 
of authenticity and assurance of quality for any design exclusively containing 
Preciosa crystals.

Benefi ts for Your Brand

Permission to use the Crystals by Preciosa logo on digital 
and printed marketing materials

Access to Preciosa’s branded point-of-sale solutions

Brand guidelines and various marketing tools to help you
 make the most of  your membership. 

Preciosa “IBP Corner” at industry events and global 
campaign launches

 …and so much more!

Ask your Preciosa representative for more information about how you can become a Preciosa ingredient branding partner today.

Become a Preciosa 
ingredient branding partner!

Shine brighter with crystals by Preciosa.
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Katy
Perry
Performance artist Katy Perry 
sparkles from head to toe in 
custom Preciosa encrusted 
gown, earrings and gloves 
by The Disco Daddy for the 
opening night of her Las Vegas 
residency, PLAY.

Kylie 
Minogue
Kylie Minogue attends a London charity 
event wearing a custom Preciosa 
crystallized jumpsuit by designer and 
stylist Frank Strachan.

Photo c/o Frank StrachanPhoto: Getty Images
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Every year, the holiday season brings with it a treasure 
trove of festive window displays. For Neiman Marcus’ 
flagship in downtown Dallas, Glitterville Studios 
partnered with Preciosa to turn their first floor into 
a crystal-filled candy land complete with a life-size 
sugarplum fairy. The entire display featured more than 
one million hand applied Chaton Roses VIVA® 12 in 
various pink, peach and aqua tones.

P r e c i o s a
C r y s t a l l a t i o n s

Glitterville Studios 
for Neiman Marcus

Photos c/o Glitterville Studios
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Elle Czech Republic’s annual autumn 
pop up for beauty lovers is the place to 
get your hands on sough-after products 
from the most iconic skincare, haircare 
and cosmetic brands. The 2021 edition 
of Ellephoria featured several custom 
photo backdrops covered in Preciosa 
crystals as well as several dazzling 
chandeliers.

P r e c i o s a
C r y s t a l l a t i o n s

ELLE Czech Republic’s 
Ellephoria

CrystallationsCrystallations

Photos c/o Elle Czech Republic



A global leader in luxury goods manufactured from crystal, the Preciosa 
Group stands upon centuries of glassmaking tradition and innovation. 
From the world’s smallest faceted f latback stone to our cutting-edge, 
bespoke lighting installations, Preciosa looks to our own unique heritage 
to draw inspiration for the future of responsibly crafted Bohemian crystal. 
Together, the Group operates regional offices across Europe, North 
America and Asia and melts 40 tons of glass every day.

   The 
Preciosa 

   Group

Headquarters
Opletalova 3197/17

46601 Jablonec nad Nisou
Czech Republic

Prague
Senovážné náměstí 992/8

110 00 Prague
Czech Republic

Dubai
GB-7/RA-8, Jebel Ali Free Zone

P.O. Box 18185 Dubai
United Arab Emirates

Hong Kong
Unit 2306 – 2308

Enterprise Square Two 3 Sheung Yuet Road
Kowloon Bay, Kowloon Hong Kong

Hong Kong S.A.R., China

Dongguan
Da Yu Ling Road

Wen Tang Industrial Zone Dongcheng
523121 Dongguan, Guandong Province

China

Guangzhou 
 Room 2009, Goldlion Digital Network Center, 
No. 138, Tiyu Road East, Tianhe, Guangzhou City, 

Guangdong Province, 510000, P.R.China

Yiwu
Room 8312, 3/F, No. 1399 

North Chouzhou Road 322000 Yiwu City, 
Zhejiang Province, China

Seoul
Preciosa a.s., Room No. 921

Hainam Bldg.64, Sejong-daero,
 Jung-gu, Seoul, South Korea

Moscow
Office 150, Entr. 7,

 4th Tverskaya – Yamskaya Str., 33/39
125 010 Moscow Russia
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